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Abstract  

This systematic literature review (SLR) article discusses the role of e-commerce education 

to increase the economic growth of generation z (Gen Z) in Indonesia. The purpose of this 

study is to determine aspects of e-commerce education to support the economic growth of 

Gen Z in Indonesia. E-commerce education is understood as a place to form the right self-

potential to improve Gen Z's digital skills. The method of writing a systematic literature 

review (SLR) article is a library research method sourced from the Scopus database. The 

results of this literature review study found that e-commerce education integrated with 

industry can create Gen Z who have skills in managing digital technology, creativity, and 

are able to adapt according to the job market. The implications of this study are to encourage 

the government, academics, and industry players to assist Gen Z through e-commerce 

education so that their potential becomes a source of economic growth in Indonesia in the 

future. 
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1. INTRODUCTION  

In recent years, Indonesia has emerged as one of the fastest growing digital 

economies in Southeast Asia, with e-commerce playing a key role in this transformation 

(Setyaningrum & Muafi, 2023). As the digital revolution takes place in Indonesia, it is 

important to equip the younger generation, especially Generation Z (Gen Z), with the skills 

and knowledge needed in e-commerce. This generation, characterized by technological 

sophistication and entrepreneurial spirit, is at the forefront of Indonesia's economic future 

(Oktaviani et al., 2024). 

Thus, e-commerce education serves as an important instrument to empower Gen Z, 

enabling them to leverage digital platforms for business opportunities, innovation, and job 

creation (Putri & Wardana, 2023). By fostering an understanding of online marketing, digital 

marketing, and financial literacy, educational initiatives can prepare this generation to 

navigate the complexities of the digital economy (Islami, 2019). In addition, along with 

increasing urbanization and internet accessibility in Indonesia, the potential for e-commerce 

to drive economic growth is increasingly apparent (Darman et al., 2024).  
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Effendy & Sunarsi, (2020) explained that one of the factors causing the decline in 

Indonesia's digital economy from e-commerce is the lack of facilities that support 

entrepreneurial skills for Gen Z. Gen Z still uses simple technological tools so that it is 

difficult to compete in quality and quantity with developed countries (Effendy & Sunarsi, 

2020). The results of research from data from the Central Statistics Agency (BPS) through 

CEIC recorded 58.4 percent of poor facilities for students in Papua in 2022 (Ashin, 2024). 

According to Ahmad Yahya Alchilma (2023), educational facilities such as buildings, 

laboratories, libraries, technological tools and other educational facilities are greatly reduced 

in Indonesia.  

The novelty offered in this study seeks to explore how e-commerce education can 

not only improve individual abilities, but contribute to broader economic development goals 

in Indonesia. By investing in Gen Z education, Indonesia can harness the full potential of its 

young generation, fostering a dynamic entrepreneurial ecosystem that drives the nation 

towards sustainable economic growth. To support this novelty, the researcher formulated the 

research objectives, namely: (a) to determine the factors needed in e-commerce education 

for Indonesia's economic growth, (b) to analyze the role of e-commerce education in 

improving Gen Z's digital and entrepreneurial skills. 

 

2. THEORY 

E-Commerce Education 

E-Commerce is an electronic media used to conduct transactions between sellers and 

buyers using the internet network (Kazak et al., 2023). Sellers and buyers who are separated 

by long distances can conduct transactions to buy and sell goods quickly, efficiently and 

easily (Pham et al., 2023). This certainly brings convenience from the difficulties found in 

traditional businesses. Buyers do not have to come directly to the store to buy goods. The 

transaction process between sellers and buyers also does not have to meet in person. E-

Commerce brings a new business model that is symbiotic, coordinated, and orderly 

supported by the internet network and digital media (Olutuase et al., 2023).  

According to Wang & Kim, (2023), e-commerce is an education that is in great 

demand by Gen Z because e-commerce education can provide accessibility, convenience, 

and flexibility in learning. Gen Z can easily access various educational resources for business 

development both personally and collaboratively. The e-commerce learning system is also 

not tied to a certain space and time and does not only understand the concepts and theories 

of e-commerce. Students are given plenty of space to practice market creation and 

transactions through digital media to develop digital business skills. Application-oriented e-

commerce education and training are essential in developing a business (Lankshear & 

Knobel, 2016). 

 

Gen Z Economic Growth 

Indonesia's Generation Z (Gen Z) is poised to significantly influence the country's 

economic growth through their unique characteristics and involvement in various sectors 

(Chen et al., 2021). As digital natives, they leverage technology to drive innovation, 
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investment, and sustainable practices, thereby reshaping Indonesia's economic landscape 

(Issn et al., 2024). According to Imjai et al., (2024), Gen Z needs to be involved in active 

participation in the digital economy, driving new business models, and creative industries. 

In addition, research results from Wulansari, (2024) show that Gen Z Indonesia is beginning 

to realize the importance of investment to improve the economy in the future. With that, e-

commerce education implemented in educational institutions needs to maximize Gen Z's 

contribution to Indonesia's economic growth. 

 

3. RESEARCH METHOD 

Research Design 

This study uses a systematic literature review (SLR) to understand the role of e-

commerce education on the economic growth of Gen Z in Indonesia. A systematic literature 

review (SLR) is very useful in combining findings from several studies that are relevant to 

the research topic. The combination of relevant findings occurs using the prism method in a 

systematic literature review (SLR) (Bonfanti et al., 2024). The prism method will provide a 

methodological framework in searching, assessing, and synthesizing relevant literature to 

comprehensively understand the results of current research (Snyder, 2019). In addition, this 

study will determine the objectives, the literature is always relevant, use appropriate 

literature, synthesize and analyze the results, and present the discussion. 

Data and Literature Search 

The first stage carried out by researchers is determining the aspects to be observed or 

analyzed based on the research topic. Then the researcher will conduct a separate review of 

relevant literature on the aspects to be observed or analyzed in the research. Relevant 

literature is collected from the most reputable and comprehensive databases, such as Scopus. 

The following is relevant literature collected from comprehensive databases, namely "e-

commerce education," "economic growth," and "Gen Z Indonesia." Relevant literature 

collected in English in the fields of digital, economics, business, management and social. 

Table 1. Search strings in Emerald Publishing 

Databeses Keywords 

Scopus TITLE-ABS-KEY “e-commerce education” OR “economic growth” 

AND “indonesian’s gen z” 

Source: Data Processed, 2025 

Literature Screening Criteria 

Researchers use inclusion and exclusion criteria in selecting literature that will be the 

source of the writing. Literature that meets the inclusion criteria is as follows, (1) literature 

related to e-commerce education, (2) literature related to economic growth, (3) literature 

related to the lives of Gen Z Indonesia, and (4) literature written in English. While literature 

that meets the exclusion criteria, such as (1) literature from books, (2) literature that is not 

written in English, (3) literature that is not accessible, and (4), literature that is not part of 
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the research topic. All literature will be reviewed by researchers starting from the title, 

abstract, content and conclusion. 

 

4. RESULTS AND DISCUSSION 

Results 

Literature Identification 

Researchers collected articles published from 2019 to November 2024 as relevant 

literature to be included in the analysis. A search of the Scopus database resulted in 412 

articles. The total number of search results from 1 database was 172, but after identification, 

those that matched the research articles were 86 articles. 86 articles were screened based on 

4 criteria in the inclusion process, there were 24 research articles. The 24 research articles 

will be selected again based on the title and abstract and only 18 articles remain. In the final 

stage, 18 research articles will be selected based on relevant research objectives according 

to the title. The results of the selection contained 5 research articles that were very relevant 

to the researcher's objectives. 

Table: Literature Identification through Scopus 

Identification 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  
Vol. 4 No. 1 (2025) 

e-ISSN: 2963-7589 

Economic and Business Journal | ECBIS 

https://ecbis.net/index.php/go/index   

 

 111 

 

Research Article Resume That Matches This Research 

No Research & Year Research Result 

1 (Yang & Luo, 2020) This article proposes a three-level progressive training model 

for e-commerce innovation, namely industry education 

integration, industry university cooperation, and 

collaborative education. 

2 (Jiménez-Rodríguez 

et al., 2022) 

Our findings underline the need to improve digital skills at 

primary and secondary school levels, to enable future citizens 

to manage e-commerce based on a solid foundation of 

computer knowledge and digital competencies, and with the 

confidence to become full digital citizens. 

3 (Wang & Kim, 

2023) 

E-commerce adoption plays a mediating role in student 

performance, student perception of online learning, student 

attitudes, and student academic achievement. 

4 (Gunawan, 2024) The creativity and innovation of Indonesian entrepreneurial 

individuals emerged as the characteristics that most 

influenced economic growth. 

5 (Kuckertz et al., 

2020) 

Economic growth can be achieved through three holistic 

frameworks consisting of entrepreneurial activities, 

entrepreneurial ecosystems (or innovation clusters and 

systems) at the meso level, and government vision and 

support at the macro level. 

Source: Data Processed, 2025 

 

Of the 5 articles analyzed, 3 articles explain the importance of e-commerce education 

for today's Indonesian Gen Z. The 3 articles are: (Yang & Luo, 2020), (Jiménez-Rodríguez 

et al., 2022), and (Wang & Kim, 2023). Yang & Luo, (2020) explained that e-commerce 

education needs integration with industry needs, cooperation and collaboration with 

industry. This is important to produce e-commerce innovations created by Gen Z in 

accordance with the times. Jiménez-Rodríguez et al., (2022) showed that e-commerce skills 

are strengthened by computer education, digital technology, and self-confidence in Gen Z 

itself.  

Meanwhile, Wang & Kim, (2023) explained that the results of e-commerce adoption 

can improve students' online learning, student attitudes, and student academic achievement. 

Of the 5 articles analyzed, 2 articles explained about economic growth which is a major 

contribution of Gen Z, namely articles from (Gunawan, 2024) and (Kuckertz et al., 2020). 

Gunawan, (2024) explained that Gen Z's major contribution to economic growth is through 

creativity and innovation. Meanwhile, Kuckertz et al., (2020) explained that Gen Z must 

start with entrepreneurial activities, build an entrepreneurial ecosystem, and ask for support 

from the government to increase Indonesia's economic growth. 
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5. CONCLUSION 

This study shows that e-commerce education has a very crucial role in preparing Gen 

Z to face the challenges of an increasingly digital workforce (Jiménez-Rodríguez et al., 

2022). E-commerce education needs to be integrated with industry needs so that Gen Z has 

skills that are relevant to the job market. In addition, Gen Z also needs to have skills such as 

the ability to manage digital technology, creativity, and the ability to adapt to technological 

developments (Akhmadi et al., 2021). The positive impact of e-commerce education can 

increase learning motivation, academic achievement, and positive attitudes towards changes 

in an increasingly digital job market (Al-Qadasi et al., 2024). 

Gen Z also has great potential to become a driver of Indonesia's economic growth in 

the future. This is because Gen Z tends to be more creative and innovative in creating new 

products and services according to market needs (Zhu et al., 2023). In addition, Gen Z has 

an interest in building their own businesses by creating new jobs and utilizing digital 

technology to develop businesses and increase productivity (Kakouris et al., 2024). The 

results of this study are certainly in line with the Human Capital Theory which explains that 

investment in education and training (e-commerce education) will improve the quality of the 

workforce, which in turn will increase productivity and income (Boldureanu et al., 2020). E-

commerce education that is relevant to the needs of the labor market will help Gen Z more 

easily get jobs and have a career in an increasingly digital world (Ijafb) Othman et al., 2021). 

The results of the article analysis show that Gen Z has great potential to become a 

driver of economic growth in Indonesia. Gen Z has the ability in digital technology, 

creativity and adaptability in accordance with the development of the job market. However, 

Gen Z needs to be supported by various parties, including the government, academics, and 

industry players to develop the potential that exists within Gen Z. As a recommendation for 

further researchers to explore the challenges and opportunities faced by Gen Z, as well as 

how to formulate the right strategy to support the growth of Gen Z skills in Indonesia. The 

shortcomings of this study are limited to the factors obtained when Gen Z receives e-

commerce education. Researchers did not further examine the extent of the level of digital 

technology skills, creativity, and adaptability of Gen Z so far. 
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