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Abstract 

The purpose of this study is to determine the effect of auditor competence, independence, and 

experience on audit quality. This study is important because of the increasing demand from users of 

financial statements for quality audit reports. The population of this study were auditors working at 

a Public Accounting Firm domiciled in Bogor with a sample of 69 respondents. The sample was 

selected using the convenience sampling method. The data processing and analysis methods used 

were descriptive statistics, classical assumption testing, multiple linear regression testing and 

hypothesis testing. The data were tested using SPSS software version 25. The findings of this study 

indicate that the independent variables in this study, namely accountability, professionalism, and 

experience, simultaneously have a positive and significant effect on Audit Quality. 

Keywords:Entrepreneurial Education; Government Support; MSMEs Performance; SDGs. 
 

1. INTRODUCTION 
In an increasingly complex and globally integrated business world, the need for transparency 

and accuracy in financial reporting is increasingly urgent. Reliable financial reporting is not only 

important for the company's internal management, but also for various external stakeholders such as 

investors, creditors, regulators, and the public. Public trust in financial reporting is key to the 

sustainability and growth of a company. When the information presented in the financial report is 

considered valid, companies can attract more investment, maintain good relationships with creditors, 

and improve their reputation in the market. 

Audit serves as the main safeguard in ensuring the reliability of financial statements. The 

auditor acts as an independent party that evaluates and provides an objective assessment of the 

financial information presented. High audit quality is essential to ensure that financial statements are 

not only in accordance with applicable accounting standards, but also free from material errors and 
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fraud. In this context, audit quality can be influenced by various factors, including accountability, 

professionalism, and auditor experience. 

Accountability is a key component that an auditor must have. An accountable auditor has a 

responsibility to act ethically and transparently during the audit process. Professionalism is the 

second factor that is no less important in determining audit quality. Auditor experience is the third 

factor that greatly influences audit quality. Auditors with more experience are usually more familiar 

with the various types of transactions and potential risks that may be faced during an audit. 

Although auditor accountability, professionalism, and experience are important factors in 

determining audit quality, the existence of a reward system in an organization is often overlooked. 

Rewards can serve as a significant moderating variable, as rewards given to auditors can increase 

their motivation and performance. An effective reward system includes not only financial rewards, 

but also recognition of achievement, opportunities for career development, and the creation of a 

supportive work environment. 

Amidst the ongoing industry dynamics and regulatory changes, it is important to delve deeper 

into how auditor accountability, professionalism, and experience affect audit quality. In addition, it 

is also necessary to explore how reward systems can modify these influences. This study aims to 

provide a deeper understanding of the interaction between these factors and their impact on audit 

quality. By understanding how each factor contributes and interacts with each other, organizations 

can formulate better strategies to improve audit quality. 

2. RESEARCH METHOD 

The type of research in this study is verification with an explanatory survey research method. 

The research objects used in the study are accountability, professionalism and auditor experience as 

independent variables and their influence on audit quality as dependent variables in Public 

Accounting Firms in Sulawesi, Maluku, and Papua. The type of data used in this study is quantitative 

data. The sample in this study were auditors who worked in several Public Accounting Firms in 

Sulawesi, Maluku, and Papua. The sampling method in this study was by using convenience 

sampling. The data analysis method used was descriptive statistics and conducting data quality tests 

by conducting validity tests and reliability tests. 

3. DATA PRESENTATION AND ANALYSIS 

3.1 KAP Masnawaty Sangkala, SE, M.Si., Phd., Ak., CA., CPA 
Respondent characteristic analysis is used to provide an overview of respondents, whether 

with different characteristics have the same assessment or not. Based on the results of the survey 
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using a questionnaire, the characteristics of respondents are divided into several groups, namely 

according to position, last education, length of work experience, training conducted in the last 2 

years, and the number of fraud cases found. Based on research that has been conducted in several 

Public Accounting Firms, the characteristics of respondents can be seen below: 

Description of respondents based on position in KAP Masnawaty Sangkala, SE, M.Si., Phd., 

Ak., CA., CPA, grouping of respondents based on position in KAP Masnawaty Sangkala, SE, M.Si., 

Phd., Ak., CA., CPA Respondents can be seen in the table below: 

Table 4 Description of Positions in KAP Masnawaty Sangkala, SE, M.Si., Phd., Ak., CA., 

CPA Respondents 

No. Position Amount Percentage 

1. Junior Auditor 14 56% 

2. Senior Auditor 7 28% 

3. Supervisor 1 4% 

4. Manager 2 8% 

5. Partner 1 4% 

Amount 25 100% 
        Source: Processed primary data, 2024 

Based on Table 4 above, it can be seen that the respondents in this study have junior auditors, 

namely 14 respondents with a percentage of 56%, Senior Auditors as many as 7 respondents with a 

percentage of 28%, 1 supervisor respondent with a percentage of 4%, 2 managers respondents with 

a percentage of 85, 1 partner respondent with a percentage of 4%. 

a. Respondent description based on last education 

Grouping of respondents based on their last education can be seen in the table below: 

Table 5 Description of the last education of KAP Masnawaty Sangkala, SE, M.Sc., Phd., Ak., 

CA., CPA Respondents 

No. Last education Amount Percentage 

1. D3 - - 

2. S1 21 84% 

3. S2 3 12% 

4. S3 1 4% 

Amount 25 100% 

       Source :Primary data processed, 2024 

Based on Table 5 above, it can be seen that the respondents in this study who had completed 

their undergraduate education were 21 respondents with a percentage of 84%, 3 respondents had 

completed their Masters education with a percentage of 12%, and 1 respondent had completed their 

Doctoral education with a percentage of 4%. 

b. Description of respondents based on length of work experience 
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Grouping of respondents based on the length of work experience of respondents can be seen 

in the table below: 

Table 6 Description of Length of Work Experience Description of KAP MasnawatySangkala, 

SE, M.Si., Phd., Ak., CA., CPA Respondent 

No 

. 

Length of Work 

Experience 
Amount Percentage 

1. 0-1 years 7 24% 

2. 2-3 years 9 36% 

3. 4-5 years 8 32% 

4. > 6 years 1 4% 

Amount 25 100% 

     Source :Primary data processed, 2024 

Based on Table 6 above, it can be seen that the respondents in this study have worked for 0-

1 years as many as 7 respondents with a percentage of 28%, have worked for 2-3 years as many as 9 

respondents with a percentage of 36%, have worked for 4-5 years as many as 8 respondents with a 

percentage of 32%, and those who have worked >6 years as many as 1 respondent with a percentage 

of 4%. 

c. Respondent description based on training conducted during the last 2 years. 

Grouping of respondents based on training during the last 2 years of respondents can be seen 

in the table below: 

Table 7 Description of Training During the Last 2 Years KAP Masnawaty Sangkala, SE, 

M.Si., Phd., Ak., CA., CPA Respondent 

No. Training During the 

Last 2 Years 
Amount Percentage 

1. Never 5 20% 

2. 1-2 times 13 52% 

3. 3-4 times 5 20% 

4. > 5 times 2 8% 

Amount 25 100% 

   Source :Primary data processed, 2024 

3.2 Public Accounting Firm KAP Irsad Muhammad 

Respondent characteristic analysis is used to provide an overview of respondents, whether 

with different characteristics have the same assessment or not. Based on the results of the survey 

using a questionnaire, the characteristics of respondents are divided into several groups, namely 

according to position, last education, length of work experience, training conducted in the last 2 

years, and the number of fraud cases found. Based on research that has been conducted in several 

Public Accounting Firms, the characteristics of respondents can be seen below: 

   a. Description of respondents based on their position in KAP Irsad Muhammad, 
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Grouping of respondents based on the position of KAP Irsad Muhammad respondents can 

be seen in the table below: 

Table 8 Job Description in Respondent's KAP KAP Irsad Muhammad 

No. Position Amount Percentage 

1. Junior Auditor 7 36% 

2. Senior Auditor 8 42% 

3. Supervisor 2 11% 

4. Manager 2 11% 

5. Partner - - 

Amount 19 100% 

        Source :Primary data processed, 2024 

Based on Table 8 above, it can be seen that the respondents in this study have junior auditors, 

namely 7 respondents with a percentage of 36%, Senior auditors 8 respondents with a percentage of 

42%, Supervisors 2 respondents with a percentage of 11%, and Managers 2 respondents with a 

percentage of 11%. 

b. Description of respondents based on last education 

Grouping of respondents based on the length of work experience of respondents can be seen 

in the table below: 

Table 10 Description of Respondents' Length of Work Experience at KAP IrsadMuhammad 

No. 

 

Length of Work Experience Amount Percentage 

1. 0-1 years 3 16% 

2. 2-3 years 4 21% 

3. 4-5 years 11 58% 

4. > 6 years 1 6% 

Amount 19 100% 

        Source :Primary data processed, 2024 

Based on Table 10 above, it can be seen that the respondents in this study have worked for 

0-1 years as many as 3 respondents with a percentage of 16%, those who have worked for 2-3 years 

as many as 4 respondents with a percentage of 21%, those who have worked for 4-5 years as many 

as 11 respondents with a percentage of 58%, and those who have worked >6 years as many as 1 

respondent with a percentage of 6%. 

d. Respondent description based on training conducted during the last 2 years. 
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Grouping of respondents based on training during the last 2 years of respondents can be seen 

in the table below: 

Table 11 Description of Training During the Last 2 Years of Respondents KAP Irsad 

Muhammad 

No. Training During the Last 2 Years Amount Percentage 

1. Never 5 26% 
2. 1-2 times 9 47% 
3. 3-4 times 4 21% 

4. > 5 times 2 11% 

A

m

o

u

n

t 

19 100%  

 

Accountability, Professionalism, and Auditor Experience on Audit Quality with Rewards as 

Moderation 

Integrated entrepreneurship education, combined with digital literacy, has become a key 

requirement to help MSMEs in this area compete in the digital era. Mrs. Solihah Nur Aini 

commented: "The training I participated in from the university was interesting, but it was purely 

theoretical. What we need are practical training sessions, such as how to set up an online store or 

manage marketing through social media. Without that, we struggle to grow. W/04/001/SNA/IK." 

Kaji Dola Ashari said: "Our entrepreneurial literacy is still low. I don't even know how to make 

proper financial reports, let alone access business credit. The government or academia should offer 

on-the-ground training. W/04/002 /DA/IK." Mr Rudi Ali (Chairman of Pokdarwis in the Kenjeran 

Surabaya area) noted: "As a tourism community, we see a lot of potential in MSMEs here. 

Unfortunately, product innovation and marketing are still weak. Training involving academics is 

crucial to providing new ideas and innovative strategies. W/04/005/RA/IT." The interviews reveal 

that the entrepreneurial literacy of MSME owners is still low, particularly in areas such as financial 

management, product innovation, and digital marketing. 

Integrated entrepreneurship learning plays an important role in improving entrepreneurial 

literacy and MSME performance in the North Coast region of East Java. However, based on the 

results of interviews, the training provided by the government and private institutions tends to focus 
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on theory and less emphasis on direct practice that can be applied in the context of daily business. 

Most of the MSME actors interviewed admitted that it was difficult to implement training materials, 

especially related to digital marketing and business financial management. The observation results 

support this finding, where most MSMEs in the North Coast area have not utilized technology 

optimally to increase product marketing. For example, only a few businesses use e-commerce 

platforms to reach a wider market. This shows that there is a digital literacy gap that can hinder 

business growth, especially in the era of digital transformation like today. 

The learning approach carried out so far is still one-way and does not involve active 

participation from business actors. This is contrary to the theory of active learning, where business 

actors should be given the opportunity to practice the knowledge they learned during training. 

StudyMaula et al., (2023)emphasized that problem-based learning can improve the adaptability and 

creativity of MSME actors in facing business challenges. To improve entrepreneurial literacy, the 

government and academic institutions need to develop training programs that are contextual and 

practice-based. For example, training can include a simulation of the use of social media for product 

promotion or a workshop on simple financial management. Post-training assistance is also needed so 

that MSME actors can continue to receive guidance and feedback in developing their businesses. 

In addition, entrepreneurship learning needs to be directed at increasing the awareness of 

business actors on the importance of innovation(Rahma et al., 2022; Setyawati et al., 2024; Wardana 

et al., 2023, 2024). Observations show that most MSME products in this region are still traditional 

and less innovative, making it difficult to compete with products from outside the region. Innovation 

can be realized through the development of products based on local wisdom, such as special foods 

or souvenirs made from seafood. The integration of entrepreneurship learning with digital literacy 

and product innovation is expected to be able to improve the performance of MSMEs, both in terms 

of productivity and competitiveness. In the long term, this will support business sustainability and 

create more inclusive jobs in the North Coast region of East Java. 

 

 

3.2.3 Strategies to Strengthen Collaboration between the Government and MSMEs in Support 

of SDG 8 and SDG 12 

Collaboration strategies between the government and MSMEs in the North Coast region of 

East Java need to be comprehensively designed to support the achievement of SDG 8 (decent work 

and economic growth) and SDG 12 (responsible consumption and production). Based on the 

interviews, one of the main obstacles in this collaboration is the lack of coordination between various 
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stakeholders. MSME actors often feel that government policies are not transparent and difficult to 

access, while the government considers MSMEs to be less proactive in using the facilities that have 

been provided. The observation results show that the North Coast area has great potential to develop 

a tourism-based business ecosystem, but this potential has not been utilized optimally. The absence 

of strong regional branding makes MSME products from this area difficult to be known in the wider 

market. In addition, promotional activities such as festivals or bazaars of local products are still rarely 

held, so opportunities to introduce MSME products to tourists are limited. An effective collaboration 

strategy can start by forming a cross-sector working group involving the government, MSMEs, 

academics, and local communities. This group aims to formulate programs based on local needs, 

such as the provision of marketing infrastructure or digital marketing training. In addition, the 

government can initiate event-based promotional campaigns, such as seafood festivals or local 

product bazaars, involving MSME actors as the main participants. 

Research(Maula et al., 2023; Rahma, 2023; Wardana et al., 2020)shows that multi-

stakeholder-based collaboration can increase the competitiveness of MSMEs through the creation of 

a supportive business ecosystem. In the context of the North Coast of East Java, this strategy needs 

to be complemented by the provision of incentives for MSMEs that implement sustainable 

production practices, such as the use of environmentally friendly raw materials. To support SDG 12, 

the government can encourage MSMEs to apply the principles of responsible consumption and 

production through training and mentoring. For example, MSME actors can be taught how to reduce 

production waste or use more sustainable local raw materials. This will not only support the 

achievement of the SDGs, but also improve the image of MSME products in the eyes of consumers. 

With a planned collaboration strategy and consistent implementation, the government and MSMEs 

can create a strong synergy to support sustainable economic growth in the North Coast region of East 

Java. This will not only improve the welfare of business actors, but also make a real contribution to 

the achievement of SDG 8 and SDG 12. 

4. CONCLUSION 
Based on the research findings, collaboration between the government and MSMEs in the 

North Coast region of East Java faces several challenges that impact business sustainability, such as 

a lack of synergy in the provided programs and limited facilities to support the marketing of local 

products. However, there is significant potential to enhance this collaboration through a more 

integrated approach, involving MSME owners in program planning and facilitating their access to 

hands-on entrepreneurship education and technology. Strengthening entrepreneurial literacy, 
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particularly in digital skills and product innovation, is crucial to improving the competitiveness of 

MSMEs in this area. 

To strengthen the collaboration between the government and MSMEs in support of SDG 8 

and SDG 12, a multi-stakeholder ecosystem should be established, involving academics and local 

communities. This can be achieved by offering relevant training, enhancing digital marketing 

capabilities, and promoting sustainability-based products. In this way, the government and MSMEs 

can create a strong synergy that not only boosts local economic performance but also supports 

broader sustainable development goals. 
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